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and communities

WORLD OF WONDERWORLD OF WONDER



WHY THIS CONFERENCE

The Creative Therapies Conference: A World of Wonder brings
together play therapists, art therapists, dramatherapists,
counsellors, psychologists, social workers, creative arts therapists,
and allied professionals who work with children, adolescents, and
families across Australia and beyond.

At a time when children’s emotional well-being, neurodiversity,
trauma recovery, and identity exploration are more critical than
ever, creative therapies offer developmentally sensitive, evidence-
informed, effective, and deeply human ways of working.

This conference is a space for:

• Learning through experience

• Honoring diversity and culture

• Supporting practitioners who support children

• Networking and partnership building

By partnering with us, your organisation becomes part of a
conference that centres care, creativity, and ethical practice, while
reaching a highly engaged professional audience.

• 3 Day In-Person Conference in Sydney

• Three days of learning, creativity, connecting, and
   professional development

• 40+ Speakers

• Presentations from local and international experts
   and industry leaders
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2026 CREATIVE THERAPIES CONFERENCE HOSTED
BY THE SYDNEY CENTRE FOR CREATIVE CHANGE

Location: Sydney, Australia

Venue: Novotel Sydney Darling Square

Dates: Friday 17  - Sunday 19  July, 2026th th

Post Conference
Workshop:

AutPlay Therapy Masterclass Training,
Monday 20  - Tuesday 21  July, 2026th st

Time: 9:00 AM - 5:30 PM

Expected Attendance: Up to 200 mental health and allied health
professionals working with children and young
people, including play therapists, art therapists,
drama therapists, counsellors, social workers,
psychologists, school counsellors, mental health
nurses, occupational therapists, and others.

Expected Sessions: Over 40 presentations, workshops, master classes
and panels over 3 days in-person conference.

Format: 3 Days, in person conference

Theme: Celebrating Diversity with Play, Art and Drama
Therapy

The 2026 SCCC Conference will feature cutting-edge mental health
research and practice in creative therapies, alongside exemplary practical
applications shared by local and international experts. Anticipating an
audience of approximately 200 domestic and international delegates, the
event seeks to enhance the professional capabilities of frontline child
therapy providers, academics, researchers, and private practitioners.
Through offering insights into play therapy, art therapy, and drama
therapy service delivery across various sectors, the conference endeavours
to enrich attendees’ understanding and proficiency in the field.
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THEME

The theme for this Creative Therapies Conference is A World of
Wonder: Celebrating Diversity with Play, Art and Drama Therapy

This theme celebrates the diversity of children and young people we
work with and support in the counselling profession. Through the
playful lens of the Alice in Wonderland story, we invite you to a
World of Wonder in exploring so many ways we can use Play Therapy,
Art Therapy, and Drama Therapy to support inclusive, equitabl,e and
effective therapeutic practice.

This conference aims to provide valuable and innovative insights,
impart practical tools to enhance your professional competencies and
address complex challenges to understand and support diversity in
the child counselling profession.

Through engaging presentations, research reviews, interactive
workshops, case studies, and collaborative activities, our presenters
are expected to inspire, educate, and equip you to bring even more
creativity to your clinical practice, expand your perspectives, and
contribute meaningfully to the advancement of the creative therapies
in the counselling of children and young people.

There are four conference streams each exploring the creative
therapy opportunities with children and young people with a focus on
promoting inclusiveness and equity.
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2.          - 
     The Path Back Home: Story, Culture & Connection

1.
- Curious Minds, Unique Paths
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4.     - 
     Wonderfully Ourselves: 
     Journeys of Identity & Becoming

3.   - 

      Finding Safe Ground in
      Unfamiliar Lands: Creative
      Healing Journey
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ABOUT 

Sydney Centre for Creative Change is the leading provider of

continuing professional development in creative therapies in

Australia. Operating since 2000, we offer a broad range of live,

online and interactive workshops, courses, webinars and

supervision groups, suitable for CPD for psychologists, social

workers, counsellors and other allied health professionals and

students who are interested in art therapy, play therapy, drama

therapy, sandtray, music therapy and therapeutic storytelling.

Our Graduate Certificate in Play and Art Therapy provides

registered mental health professionals with a pathway to

registering as a Play Therapist in Australia through the Australian

Play Therapists Association (APTA).

We have trained and supported thousands of mental health

professionals and students in ethical, evidence-based creative

therapies through a broad range of courses delivered by skilled

clinicians and trainers locally and internationally.
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Our delegates include:

• Play, Creative Arts and Drama Therapists

• Counsellors, Social Workers & Psychologists

• Child & Adolescent Mental Health Practitioners

• School Counsellors and Wellbeing Leaders

• NDIS and community service providers

• Aboriginal and Torres Strait Islander practitioners

• Supervisors, trainers and practice leaders

Audience Snapshot

• Estimated attendance: up to 200 clinicians

• Highly values-driven, relationship-focused professionals

• Strong purchasing influence for clinical tools, resources 
   and services

• National reach with strong NSW concentration

During the Conference, sponsors receive ample opportunity to

showcase their products and to build leads with vendor booths and

live conversations. Exhibiting at our conferences enables your

organisation to be seen directly by a diverse range of mental health

professionals and others working with children, boosting both

exposure and engagement with a captive audience.

4,000+ contacts targeted through EDM & newsletters

Numerous contacts via partner organisation cross-promotion

9 program breaks for in-person delegate engagement during Conference
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Align your brand with child-centered, creative therapy practice

Build trust with a niche, committed professional audience

Increase visibility through meaningful, non-intrusive engagement

Support practitioner wellbeing and sustainable practice

Be seen as a contributor, not just a sponsor

This conference attracts partners who care about impact,

NOT JUST IMPRESSIONS.
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SHOWCASE VENDOR

LEVEL

OVERVIEW

GOLD PARTNER

SILVER PARTNER

BRONZE PARTNER

REGISTRATION

TABLE SPONSOR
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INVESTMENT BEST FOR

HIGH
Sector leaders &

service providers

MID
Values-aligned

organisations

ENTRY
Small businesses

& practitioners

MID
Values-aligned

organisations

ACCESSIBLE
Resources, tools,

publishers

We are committed to ensuring a worthwhile investment for our

sponsors. To ensure each of our sponsors gets the most out of their

experience, we offer a number of tailored sponsorship packages to suit

differing budgets and preferences.

PRESENTER VENDOR ACCESSIBLE
Resources, tools,

publishers

GENERAL VENDOR ACCESSIBLE
Resources, tools,

publishers



O N L Y  1  A V A I L A B L E
Experience unparalleled visibility and credibility with our
Gold Sponsorship Package, designed to make your
message stand out. This exclusive opportunity includes a
keynote presentation at a prime time in the program,
giving you a platform to make a lasting impact and
elevate your brand awareness.

Only one Gold Sponsorship package is available, offering a unique change to align your
brand with the 2026 SCCC Conference. Leverage this premium package for maximum
exposure and influence. As a Gold Sponsor, we work closely with you to ensure
extensive promotion before, during, and after the conference. This top- tier
sponsorship provides excellent opportunities for brand positioning and growth.

INCLUDES:

VISIBILITY
• Premier logo placement across all conference materials
• Website, EDMs and social media promotion
• Full-page program advertisement

ENGAGEMENT
• Keynote (or workshop or paper) contribution (content-aligned, non-promotional)
• Website, EDMs and social media promotion
• Full-page program advertisement

ACCESS
• 6-full conference registrations

POSITIONING
Be recognized as a leading supporter of innovation, creativity, and child-centred mental
health practice

MARKETING INCLUSIONS

Branding on conference communications and 
      materials

Conference dinner naming
Logo displayed on website with hyperlinks
4 x social media posts (Facebook, LinkedIn)
EDM sent to all delegates 2 weeks pre- or post   

      conference + logo on EDMs with hyperlinks
Blog post on SCCC Website
Full page advert in conference handbook
Plenary Drop on all delegates' seating/tables
on the opening of day two. Partner to provide.
Logo showcased on door and venue signs
One Tote Bag insert. Partner to provide.
Your pull-up banner/s or signage displayed in 

      the networking area during the function and 
      at the entrance of the Conference Dinner. 
      Partner to provide.

PARTNERSHIP INCLUSIONS

6 in-person full-access conference
registrations

3-5 minute welcome speech during
the Networking Dinner Function

Keynote presentation (pending
submission approval by conference
committee)

Verbal acknowledgment during the
opening & closing as the Gold
sponsor
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$10,000 + GST GOLD TIER
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The Silver Sponsor is a partnership packaged together
with brand awareness, marketing and engagement
protocols in mind and is designed to make your
experience purposeful and impactful.

The Silver Sponsorship package also includes a concurrent presentation slot in the
program. Leverage your time on stage with this comprehensive package.

INCLUDES:

• Concurrent paper presentation opportunity (subject to review)

• Strong brand placement pre, during and post-event

• 4 registrations

IDEAL FOR:

MARKETING INCLUSIONS

Branding on conference communications and materials

Logo displayed on website with hyperlinks

3 x social media posts (Facebook, LinkedIn)

Half-page advert in conference handbook

Plenary Drop on all delegate seating/tables on day three. Partner to provide

Logo showcased on door and venue signs

One Tote Bag insert. Partner to provide.

• Social media promotion

mental health resource organisations, therapy platforms, sector services

PARTNERSHIP INCLUSIONS

4 in-person full-access conference registrations

Concurrent presentation (pending submission approval by conference committee)

Verbal acknowledgement during the opening & closing as a Silver Sponsor
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The Bronze Sponsor is a partnership packaged together
with brand awareness, marketing and visibility in mind to
ensure your brand is recognised as a valued partner
during the conference and beyond.

INCLUDES:

• Logo placement on website and conference materials

• Half-page program advertisement

• 3 registrations

IDEAL FOR:

Branding on conference communications and materials

Logo displayed on website with hyperlinks

2 x social media posts (Facebook, LinkedIn)

Quarter-page advert in conference handbook

One Tote Bag insert. Partner to provide.

• Verbal acknowledgement

publishers, therapy tools, professional services

3 in-person full-access conference registrations

Verbal acknowledgement during the opening & closing as a Bronze Sponsor

Page 14

$5,000 + GST BRONZE
PARTNER

LIMITED
AVAILABILITY



This package is a fantastic opportunity to showcase your
organisation or brand in a highly visible way. You will be
the first brand the delegate sees upon registration with
your logo highlighted on the registration desk. You will
also have the chance to have your logo on the lanyards
worn by all delegates alongside the host logo, providing
visibility of your brand across the entire conference and
beyond.

INCLUDES:

LIMITED
AVAILABILITY
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3 in-person full-access conference registrations

Verbal acknowledgement as a sponsor during the opening & closing

• Logo on registration table and lanyard

• Logo on website

• 3 registrations

Branding on conference communications and materials

Logo displayed on website with hyperlinks

1 x social media post (Facebook, LinkedIn)

Quarter-page advert in conference handbook

Logo on delegate name badges or lanyards

Logo on registration table

One Tote Bag insert. Partner to provide.

O N L Y  1  A V A I L A B L E



VENDOR OPTIONS

The Showcase Vendor package is a partnership
packaged together with brand awareness, marketing
and visibility in mind to ensure your brand is
recognised as a valued partner during the conference
and beyond and the opportunity to sell your products.

LIMITED
AVAILABILITY
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Submit your Showcase Vendor package application right away as only a limited number
of tables will be permitted.

Dedicated space with one trestle table, two chairs, power and wireless internet access for
product sales.

1 in-person full-access conference registration

One additional pass for staff to work on the stand who will not attend conference program,
includes lunch, morning and afternoon teas.

Branding on conference communications and materials

Logo displayed on website with hyperlinks

1 x social media post (Facebook, LinkedIn)



VENDOR OPTIONS

The Presenter Vendor package is a partnership
packaged together with brand awareness, marketing
and visibility in mind to ensure your brand is
recognised as a valued partner during the conference
and beyond and the opportunity to sell your products.

LIMITED
AVAILABILITY

Submit your Presenter Vendor package application right away as only a limited number
of tables will be permitted.

Dedicated space with one trestle table, two chairs, power and wireless internet access for
product sales.

1 in-person full-access conference registration

Branding on conference communications and materials

Logo displayed on website with hyperlinks

1 x social media post (Facebook, LinkedIn)

• Discounted option for presenters

• Vendor table

• 1 registration
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VENDOR OPTIONS

The Vendor package is a partnership packaged
together with brand awareness, marketing and
visibility in mind to ensure your brand is recognised as
a valued partner during the conference and beyond and
the opportunity to sell your products.

LIMITED
AVAILABILITY

Submit your General Vendor package application right away as only a limited number of
tables will be permitted.

Dedicated space with one trestle table, two chairs, power and wireless internet access for
product sales.

One additional pass for staff to work on the stand who will not attend conference program,
includes lunch, morning and afternoon teas.

Branding on conference communications and materials

Logo displayed on website with hyperlinks

1 x social media post (Facebook, LinkedIn)
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VENDOR TABLES & PLACEMENT

Vendor tables  are  designed specif ica l ly  for  those se l l ing

physica l  products  (eg.  books,  therapeutic  card sets,

creat ive  therapy resources).  

The tables  wi l l  be  located on the same f loor  of  hotel  as

the main conference events  in  an area where delegates

wi l l  be  breaking for  morning and afternoon tea and can

access  at  a l l  t imes dur ing conference.  This  wi l l  provide

vendors  a  fantast ic  opportunity  to  come face-to-face

with delegates,  to  increase your  v is ib i l i ty,  showcase,

demonstrate  and se l l  your  products.  

It  is  expected that  a l l  Vendors  wi l l  be  present  at  their

table  dur ing a l l  breaks.  

Vendor  tables  wi l l  be  a l located on a  f i rst  come f irst

a l located basis.  Mater ia ls  on vendors  tables  wi l l  need to

be packed up at  end and reset  at  beginning of  each day.  

Vendors  wi l l  be  provided with a  s ingle  table  with the

fol lowing dimensions 183cm L |  76cm W |  73.5cm H ,

covered in  a  b lack tablec loth.  

Each table  wi l l  have access  to  two chairs,  power and

wire less  internet  access  for  product  sa les.
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All attendees will receive a Conference Tote Bag with one

piece of marketing material per sponsor upon registration.

Promotional item (No brochures/paper):

Page 20

TOTE BAG INSERT

ITEMS for CONFERENCE TOTE BAGS:

$300.00 + GST

Pending approval

• Full Page Advert $800.00 + GST

• Half Page Advert $400.00 + GST

CONFERENCE HANDBOOK ADVERTISING

• Quarter Page Advert $250.00 + GST



OPPORTUNITY AVAILABILITY INVESTMENT

GOLD PARTNER EXCLUSIVE $10,000.00 + GST

SILVER PARTNER LIMITED AVAILABILITY $7,000.00 + GST

BRONZE PARTNER LIMITED AVAILABILITY $5,000.00 + GST

REGISTRATION DESK/LANYARD EXCLUSIVE $5,500.00 + GST

       SPONSORSHIP PACKAGES
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AT A GLANCE

SHOWCASE LIMITED AVAILABILITY $2,500.00 + GST

       VENDOR PACKAGES

       ADVERTISING PACKAGES

FULL PAGE ADVERT LIMITED AVAILABILITY $800.00 + GST

HALF PAGE ADVERT LIMITED AVAILABILITY $400.00 + GST

PRESENTER LIMITED AVAILABILITY $2,000.00 + GST

GENERAL LIMITED AVAILABILITY $800.00 + GST

PROMOTIONAL ITEM LIMITED AVAILABILITY $300.00 + GST

QUARTER PAGE ADVERT LIMITED AVAILABILITY $250.00 + GST

All costs are exclusive of the Australian Goods and Services (GST) taxes.

In addition to the listed proposed options, we welcome the opportunity to discuss

further your individual needs to best accommodate your marketing and sponsorship

requirements.

We look forward to creating a memorable event together.



                   BILLING DETAILS

APPLICATION FORM

Client/Company:
Contact Name:
Phone:
Payable Email:
Billing Address:
Suburb:
Post Code:

Email:
Mobile:

State:
ABN:

                   BOOKING DETAILS
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GOLD PARTNER EXCLUSIVE $10,000.00 + GST

SILVER PARTNER LIMITED AVAILABILITY $7,000.00 + GST

BRONZE PARTNER LIMITED AVAILABILITY $5,000.00 + GST

REGISTRATION DESK/LANYARD EXCLUSIVE $5,500.00 + GST

  SPONSORSHIP PACKAGES

SHOWCASE LIMITED AVAILABILITY $2,500.00 + GST

       VENDOR PACKAGES

FULL PAGE ADVERT LIMITED AVAILABILITY $800.00 + GST

HALF PAGE ADVERT LIMITED AVAILABILITY $400.00 + GST

PRESENTER LIMITED AVAILABILITY $2,000.00 + GST

GENERAL LIMITED AVAILABILITY $800.00 + GST

PROMOTIONAL ITEM FOR TOTE BAG LIMITED AVAILABILITY $300.00 + GST

QUARTER PAGE ADVERT LIMITED AVAILABILITY $250.00 + GST

Your booking will be subject to availability and SCCC approval.

AVAILABILITY INVESTMENT SUBTOTAL

AVAILABILITY INVESTMENT SUBTOTAL

   ADVERTISING PACKAGES AVAILABILITY INVESTMENT SUBTOTAL
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We value and appreciate our conference sponsors/exhibitors.

Firstly, your support is instrumental in helping us provide a competitively priced
event. Secondly, it is usually the delegates who find the presence of exhibitors at
the conference to be beneficial and of interest. However , there are a number of
requirements and guidelines you need to be familiar with.

For ethical purposes, there must always be clear separation of commercial
aspects of the conference (the exhibition area) from educational content (the
lecture rooms).

Therefore, we expect that you, your staff, and anyone else involved with your
sponsorship of the event will follow these guidelines at all times. Your
sponsorship of, and presence at, the conference is at all times at the sole
discretion of the conference organisers. Any breach of the guidelines may result
in this agreement being cancelled without notice or being asked to leave the
venue.

‘You’ means you, your organisation and representatives attending the
conference. ‘We, our, us or the organisers’ mean Sydney Centre for Creative
Change, our staff, officers and associated individuals and organisations.

YOU

YOU AGREE

• To take full responsibility for the costs of sponsoring and exhibiting at the
conference, including liability for any associated loss, damage or injury

• To remain in good standing at all times with all relevant authorities and
organisations

• To hold all insurances required to engage with us and the conference

• Not to display or make mention of any companies, brands, products or services
in any presentation or discussion in the lecture rooms

• Not to say or do anything which could reasonably be considered to be negative,
derogatory, defamatory or potentially have an adverse impact on us, the
speakers or any other sponsor

• Not to state or imply, verbally or in writing, that you are endorsed, approved
or otherwise recommended by us

• Not to place or display any material (eg: printed matter, products, samples,
devices) in any area other than the designated space assigned to you and to
follow our directions at all times

• Not to display or promote any therapeutic products or devices which are not
registered or licensed by the TGA or similar authority and which should be so
registered or licensed

• Not to make therapeutic claims outside the terms of any TGA or similar
registration or license, or which may be reasonably considered to be
unsubstantiated

• Not to display or promote any products, devices or services that may be
reasonably considered misleading or ineffective



TERMS AND CONDITIONS
Booking Conditions
• All bookings are subject to approval
by SCCC, and we reserve the right to
decline applications based on any
association, direct or indirect, that
does not uphold the objectives of the
conference.

Attendance
• Sponsors and vendors understand
that they must register officially and
wear the appropriate identification to
entry to the exhibition.
• You must at all times comply with:
these Terms and Conditions, any
terms and conditions imposed by the
Venue; and any reasonable direction
given to you by SCCC Management,
the Venue host, or any of their
employees, agents or contractors,
and SCCC Staff reserves the right to
immediately terminate the
registration of any delegate that is
not complying, or has not complied,
with the above terms.

• Visitor badges are provided as a
gesture of goodwill and not for use by
the organisation’s representatives.

Payment
A confirmation email with a tax
invoice will be sent upon receipt of
your booking form.
For any investment below $5,000.00,
full payment is due within 30 days
after invoice date and prior event.
For any investment starting from
$5,000.00, SCCC can split the
invoicing with:
- A deposit invoice of 50% due within
30 days after invoice date
- A balance invoice of 50% due 30
days prior event

Cancellation Policy
• The submission of an application by a
representative from your organisation
is regarded as a firm booking.

• All cancellations must be made in
writing to the organisers and notice
acknowledged in writing by the
organisers.
• There is no opportunity to transfer
your exhibition booking to another SCCC
event.
• In the case of the cancellation of
sponsorship/ Exhibit, unless all
sponsorship/ Exhibit is resold, SCCC will
reserve the right to retain monies
received.
• It may be necessary for reasons beyond
our reasonable control to alter the
advertised content, timing and/or
location of the conference or the
advertised speakers. We reserve the
right to do this at any time. Where we
alter the time and/or location of the
conference, we will provide you with
notice of the same and will offer you the
choice of either a credit for a future
event of your choice (up to the value of
sums paid by you in respect of the
conference) or the opportunity to attend
the conference as varied.
• If you are unable to attend the
conference due to government
restrictions, but the event is still
proceeding, you need to notify the SCCC
via email, and SCCC will offer you the
choice of either a credit for a future
event of your choice.
• The Organisers shall not be liable for
any loss caused by the cancellation of
the Conference where such cancellation
is due to Force Majeure. The term “Force
Majeure” means any circumstance
beyond the reasonable control of the
organisers including but not limited to
War, hostilities (whether war be
declared or not), terrorism, aircraft
hijacking, military operation, riot, civil
war, rebellion, civil commotion or unrest,
Acts or Regulations of government,
refusal to grant visas, explosions,
natural disasters, transport delays,
transport difficulties and the insolvency
of airline carriers. 
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TERMS AND CONDITIONS
Postponement
• SCCC may, in its absolute
discretion, nominate to either
postpone or cancel the event by
providing with notice in writing.
Cancellation or postponement may be
necessary due to acts, events or
causes beyond our reasonable control,
including, but not limited to, acts of
God, industrial disputes, failure in
electricity supply or gas supply, war,
civil strife, flood, storm, fire,
accident, unavailability of raw
materials or supplies, explosion,
global or national health emergency
(including without limitation
coronavirus COVID-19), epidemic,
breakdown of plant, machinery or
equipment or shortages of labour,
transportation, fuel, power, plant,
machinery, equipment or material.
• If the event is postponed to a later
date (as nominated by SCCC and
notified to the sponsor), the terms
and conditions of this agreement will
continue to apply. Any sponsorship
contribution paid up to the
postponement will be applied to the
new event date with any outstanding
sponsorship contribution balance due
thirty (30) days prior to the new
event date.
Content
• All rights in all presentations,
documentation and materials
published or otherwise made available
as part of the conference (“Content”)
are owned by us or are included with
the permission of the owner of the
rights. No (i) photography, filming or
recording; or (ii) republication,
broadcast or other dissemination of
the Content is permitted. You shall
not distribute, reproduce, modify,
store, transfer or in any other way
use any of the Content (save that use
by the relevant delegate for internal
business purposes shall be
permitted), and in particular (but
without limitation)

you shall not (and shall procure that
each of your delegates shall not):
- upload any Content into any shared
system;
-include any Content in a database;
-include any Content in a website or on
any intranet;
transmit, re-circulate or otherwise
make available any Content to
anyone else;
-make any commercial use of the
Content whatsoever; or use Content in
any way that might infringe third party
rights or that may bring us or any of
our affiliates into disrepute.
• The Content does not necessarily
reflect our views or opinions.
• Suggestions or advice contained in the
Content should not be relied upon in
place of professional or other advice.
Whilst we take reasonable care to
ensure that the Content created by us
is accurate and complete, some of it is
supplied by third parties and we are
unable to check its accuracy or
completeness.
You should verify the accuracy of any
information (whether supplied by us or
third parties) before relying on it. The
Content is provided on an “as is” basis
without any warranties of any kind
(express or implied). We hereby exclude
to the fullest extent permitted by law
all liabilities, costs, claims, damages,
losses and/or expenses arising from any
inaccuracy or omission in the Content
or arising from any infringing,
defamatory or otherwise unlawful
material in the Content.
• To the extent that any Content is
made available by us online we reserve
the right to suspend or remove access
to such Content at any time.
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TERMS AND CONDITIONS
Liability
1- Subject to clause 4, our aggregate
liability to you, whether such liability
arises in contract, tort (including
negligence) or otherwise, for any
damages, loss, costs, claims or
expenses of any kind howsoever
arising, out of in connection with any
booking (or requested booking) made
by you or otherwise in relation to a
conference, shall be limited to the
price paid by you in respect of your
booking to attend the conference.
2- Subject to clause 7.4, we shall not
be liable to you for (i) any loss of
profit, loss of or damage to data, loss
of anticipated savings or interest,
loss of or damage to reputation or
goodwill or; (ii) any indirect, special
or consequential damages, loss,
costs, claims or expenses of any kind.
3- You agree to indemnify us, our
staff and our affiliates and to hold us
harmless to the fullest extent
permitted by law, against all loss,
costs, claims or expenses of any kind
arising from any act or omission by
you (including your delegates) during
or otherwise in relation to a
conference.
4- Nothing in this these Terms and
Conditions shall limit or exclude
either party’s liability for:
4.1 death or personal injury caused by
that party’s negligence, or the
negligence of that party’s employees,
agents or subcontractors;
4.2 fraud or fraudulent
misrepresentation
4.3 any other liability which cannot
be limited or excluded by applicable
law.

Additional General Conditions
• You accept that communication
with us may be electronic. We may
contact you by e-mail or provide you
with information by posting notices
on our website. You agree to this
electronic means of communication
and you acknowledge that all such 

communications that we provide to you
electronically comply with any legal or
contractual requirement that such
communication be made in writing.
• These Terms and conditions and the
rights and obligations of both parties
shall be governed by, and construed in
accordance with, the laws of the state
of New South Wales and both parties
irrevocably agree to submit to the
exclusive jurisdiction of the state of
New South Wales in respect of any
dispute which arises hereunder.

Additional General Conditions
• No industry events, educational or
social events, are permitted to take
place in competition with the SCCC
Conference’s social functions,
presentations, and workshops. To host
an event in competition with a SCCC
event will result in the termination of
exhibition or sponsorship agreements
at the Conference and future SCCC
Events. We request that approval be
sought for any event planned around
the SCCC Conference.
• SCCC reserve the right to alter any
aspect of the SCCC Conference program
and floorplan without notice.

Exhibitors and Sponsors Conditions
• We will take all diligent care to fulfil
the above sponsorship and vendor
commitments. Sponsors and vendors
are responsible for providing all their
requirements i.e. banners, promotional
material and any other material by the
due dates requested by the Organisers.
• We reserve the right to introduce new
packages and additional exhibition
space should the opportunity arise.
• Sponsors and exhibitors are responsible
for the security of their own equipment
and materials during the SCCC
Conference and in transit to the venue.
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TERMS AND CONDITIONS
• The exhibitor shall take all reasonable
care when installing/ dismantling their
equipment as not to cause damage to
the venue. The exhibitor is deemed
liable for repairs if the structures are
damaged.
• SCCC reserve the right to request
removal of any items that may be
deemed unacceptable and impacts
fellow vendors.
• All promotion must be conducted
from your Vendor space, and partners
must comply with the Hotel’s Terms
and Conditions.

I acknowledge that I have read and accept these Sponsorship/ Vendor Terms
and Conditions as stated in this prospectus.

Authorised by:

Signature:

Please return this form to: SCCC Events. Email:
info@sydneycentreforcreativechange.com.au

Date:
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CREATIVE THERAPIES CONFERENCE

We look forward to creating a
memorable event together.

Sydney Centre for Creative Change

www.artandplaytherapytraining.com.auW:
E:   info@sydneycentreforcreativechange.com.au
T:   02 7229 5812

http://www.artandplaytherapytraining.com.au/

